
Launch-Jacking Guide

PRODUCT REVIEW CHECKLIST

CONTEXT: THE BIG “WHY?”

ELEMENTS TO A GREAT REVIEW:

The context of your review is vital to keeping your viewer engaged and in-
line with the framing of the review. Create context for your viewer by 
telling them “WHY” this product is valuable, who created it and why, and 
what the overall point of the product is.

WIIFM: What’s In It For Me?

This is a question that your viewers are immediately going to be asking 
themselves after they understand the context of your review. Why should 
they care? This is an opportunity to speak directly to the ideal customer of 
this product for the rest of the review. Don’t sell to everyone.

CONTENT WALKTHROUGH/DEMO

The biggest part of the review is going to be the demo/walkthrough of the 
info in the members are of the demonstration of the content. Ensure you 
focus on the pro’s/cons of each aspect of the walkthrough/demo and drop 
hints about how your bonuses help to fix the negatives.

UPSELLS/SALES FUNNEL WALKTHROUGH

Using the JV Page as your guide, share all the details about the sales 
funnel and upsells of the product. Include the price, any temporary 
discounts, when the price will increase and more. Remember to be honest
and truthful about the upsells so you can build rapport with your audience.

BONUS EXPLAINER

Tie up your review by introducing each of your bonuses. Don’t rush 
through this part of the review. Explain how each bonus is useful, valuable, 
and designed to enhance their experience. Also focus on the fact that each 
bonus is exclusive to you and unavailable anywhere else.

CONCLUSION

Wrap up your review with a 30sec recap of everything that you’ve 
discussed so far. Recap your bonuses and the context of the review to 
ensure your audience is left feeling motivated to purchase. Also ensure you 
drop your call-to-action to get your viewers clicking your link.
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